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Abstract
This study was a collaboration between the Gunadarma University with BKCU Kalimantan. The purpose
of this study was to explore the influence of motivational antecedents towards perceived welfare of Credit
Union members. Data was collected using a questionnaire instrument that has been tested its validity and
reliability. Structural equation model developed and tested using Lisrel 8.51. The results showed that
the level of trust, need and affection of members of the Credit Union are very high. Needs and affection
have significant impacts on motivation, while the trust has no effect on motivation. Then motivation,
significantly affect the perceived welfare of Credit Union members.
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1 Background
Kalimantan Credit Union has a very large number
of members, in 2010 the Credit Union’s members
reach to 389,408 persons, in 46 CU and 211 ser-
vice locations (Tempat Pelayanan/TP). Motivations
evaluation to become a member is very important
to determine the best service and product line strat-
egy to increase the number of members as well as
Credit Union’s assets. In addition, the most impor-
tant thing is to keep the members to remain loyal
to the Credit Union.
Credit Union has been engaged in microfinance
for quite mature and well developed. The realiza-
tion that the Credit Union’s mission in particular
to facilitate / spearhead economic populist social
movement synergy, aims to further expand, caus-
ing the need for more professional or business like.
To improve the attraction and retention rates of
members, credit union needs to offer products and
services that is responsive to the needs of mem-
bers. Therefore, Credit Union need to understand
the opportunities and build strategies, to improve
loan portfolio growth of existing members, in ac-
cordance with needs, rather than just growth in the
amount of the loan.
Active participation of members in microfinance
proven affects welfare and living standards of mem-
bers [Matovu, 2006, Nghiem, 2007], active par-
ticipation shows the high motivation to become
a member. [Van Oorschot, 2000] in his research
in the Netherlands found that the motivation to
achieve welfare consists of self-interest, values,
norms and beliefs as well as moral obligation and
emotional attachment. Departing from the under-
standing of some antecedent motivation of mem-
bers, which is formulated as a trust, need and af-
fection, to give effect to the customer to become a
member (motivation), then motivation will affect
members in improving the perception of the wel-
fare of members.
2 Research Questions
Research questions has formulated as,
1. How do beliefs, needs, affection and motiva-
tion of members of the Credit Union?
2. Do beliefs, needs and affections affect the mo-
tivation to become a member of the Credit
Union?
3. Does motivation affect the welfare of members
of the Credit Union?
3 Research Objectives
Thus, the purpose of this research are,
1. Provide a more realistic picture about the an-
tecedents of motivation, namely trust, need
and affection.
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2. Finding the influence of trust, need and affec-
tion towards motivation.
3. Finding the influence of motivation on the wel-
fare of members
4 Theoretical Background
4.1 Consumer Behavior
Understanding consumer behavior is basically the
understanding of rational consumer purchase deci-
sions. [Ajzen, 1991] telah menemukan teori per-
ilaku terencana yang merupakan pengembangan
dari Theory of Reasoned Action (1980). The theory
of planned behavior is postulated three concepts,
namely attitude, subjective norm and behavioral
control that determine the intentions and behavior.
Theory of planned behavior is consistent with the
objectives of this study which investigated the atti-
tude of the members in terms of trust, need and af-
fection to the Credit Union, then the intention that
proxies in the motivation to become a member, then
measured the perception of welfare from the point
of behavioral perceived as a picture of consumer
behavior or members behavior.
4.2 Trust
Diagram of the factors that affect the trust accord-
ing to the study [Ha, 2004]shown in Figure 1.
Figure 1: Factors that Influence Trust
Similarly, according to [Chen, 2007] that per-
ceived usefulness, safety perceptions, perceptions
of privacy and perceptions of a good reputation and
the willingness to adjust is important as an early an-
tecedent of trust. Previous research has supported
in composing of indicators that determine the level
of trust of Credit Union members. These indica-
tors include the security perception, perception of
Credit Union reputation, which is measured from
the level of confidence of managers, officers dan in-
stitution.
4.3 Needs
Abraham Maslow has proposed formulation
needs psychogenic and biogenic human needs
[Solomon, 2004]. Maslow’s basic needs hierarchy
described the level of human needs that must
be met first time is a basic requirement, namely
clothing, food and shelter. Once basic needs are
met human needs increased to the psychological
needs, safety, socializing, recognition, and self-
actualization needs. This study uses indicators
based on the theory of Abraham Maslow. Percep-
tion member is measured by indicators of basic
needs to self actualization.
4.4 Affection
Affection is anything that involves feelings of re-
sponses from positive or negative judgments, like
it or hate it and in the intensity or level of body
movement. For example: affection involving emo-
tion (love / angry); status is not very strong feelings
(happy / frustrating) and mood (relaxation / bore-
dom) (Wiryanto, 2010).
Examples of Positive or Negative Affection are
joy, love, fear, guilt, anger, warmth, appreciation,
satisfaction, sadness, disgust, alert, relaxed, calm,
sad, bored, listless, like, nice, fun, dislike, ugly, not
fun. This also called as emotional factors. Like,
fun, nice, appreciation and satisfaction were deter-
mined as affection factors in this research.
[Van Oorschot, 2000]found that emotional fac-
tors became one of the factors that influence a per-
son to achieve welfare. The emotional factor in
this study interpreted as affection. Positive affec-
tion were selected as indicators, which positively
motivate someone to act for the good.
4.5 Motivation
Motivation refers to the process that causes people
to behave as they do. This occurs when there is a
desire to satisfy individual needs [Solomon, 2004].
Motivation can be intrinsic and extrinsic motiva-
tion. Intrinsic motivation is when the nature of
work itself that makes a motivated, these people get
satisfaction by doing the job not because of other
stimuli such as status or money or it could be said
to a make his hobby. While extrinsic motivation
is when elements beyond the the job inherent in
the job becomes the main factor that makes peo-
ples motivated, such as status or compensation.
According to Herzberg (1966), there are two
types of factors that encourage someone to try to
achieve satisfaction and keep away from dissat-
isfaction. Two factors were called hygiene fac-
tors (extrinsic factors) and motivator factors (in-
trinsic factors). Hygiene factors motivate someone
to come out of dissatisfaction, including the rela-
tionship between human beings, benefits, environ-
mental conditions, etc. (extrinsic factors), while
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the motivation factor to motivate someone to try
to achieve satisfaction, which includes the achieve-
ment, recognition, advancement level of life, etc.
(intrinsic factors).
The theory of Vroom (1964) on the cognitive the-
ory of motivation explains why a person would not
do something that he believed he could not do,
even if he really wanted the results of the job. Ac-
cording to Vroom, high and low motivation of a
person is determined by three components, namely:
• Expectations of success on a task.
• instrumentalist, is an assessment of what
would happen if it succeeds in doing a task
(task success to get a particular outcome).
• Valence, ie the response to outcomes such as
feelings of positive, neutral, or negative. Mo-
tivation is high, if a job producing something
that exceeds expectations. Low motivation, if
a job is producing less than expected
Mc Clelland (1961), states that there are three im-
portant things of a human needs, namely:
• Need for achievement
• Need for afiliation (need for social connec-
tion / almost equal to Maslow’s soscial need
Maslow)
• Need for Power
Clayton Alderfer ERG explores the theory of mo-
tivation based on human needs in the existence
of (exsistence), relationships (Relatedness), and
growth (growth). This theory is slightly different
from the theory of Maslow. Here Aldefer argued
that if higher needs are not or can not be fulfilled
then the man will return to the motion of a flex-
ible fulfillment needs from time to time and from
situation to situation.
[Van Oorschot, 2000]in his research in Nether-
lands found that the motivation to achieve welfare
consists of self-interest, values, norms and beliefs as
well as moral obligation and emotional attachment.
5 Research Method
The population of this study are all members of
the Credit Union. Samples are perceptions of
201 members of the Credit Union, with purposive
method sampling.
The object of this research are the opinions and
perceptions of members of the Credit Union about
the motivation of being a member, trust in institu-
tions and perceptions of members of the institutions
and apparatuses.
Data was collected by distributing questionnaires
to the respondents, members of the Credit Union
who are 17 years or older and have their own de-
cisions. The questionnaire used was developed in
a number of closed questions with answer choices
provided. The process of distributing question-
naires conducted through direct interviews to the
respondents.
Structural equation model used in data analysis.
The first step is to develop a theory-based models,
then compile path diagram stating causality. The
model has four latent variables, namely the need,
trust, affection, motivation and welfare. Lisrel 8.51
software is used as a tool. Validity and reliability
test initiate data analysis.
5.1 Research Model
Research model can be presented as follows,
Figure 2: Research Model
5.2 Research Hypothesis
From the formulation, goals and theories obtained
regarding beliefs, needs, affection, motivation and
well-being as described, then the hypothesis is
structured as follows:
H1: Trust, needs and affection affect motivations
H2: Motivation affects Welfare
6 Results and Discussion
After distributing the questionnaire in 5 Credit
Union, from 350 questionnaires distributed, 210
questionnaires were returned, 9 questionnaires can
not be used because the 6 incomplete question-
naires filled and 3 questionnaires were exceptional
respondents, ie 10-year-old, 12 years and 16 years.
Extraordinary respondents can not be included in
the processing because the purpose of this study is
about perceptions that influence the motivation to
become a member, thereby requiring the respon-
dent decision making abilities. Therefore, the data
analysis carried out as closely as possible to the 201
that can be used such data. Here are presented
some findings.
Respondents who opted in this study are mem-
bers of several CU CU targeted deployment. Here
are profiles of respondents based on the member-
ship of each CU shows on Figure 3.
From the figure 3. seen that most respondents
are in CU Katulistiwa Bakti, it is 39%. Then CU
Lantang Tipo 26%, CU Usaha Kita 13% and 9%
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Figure 3: Profile of Respondents Based on CU Mem-
bership
CU Stella Maris, CU Bonaventura 8% and 5% CU
Muare Pesisir. The questionnaire has not been
spread evenly so that not all CU-represented.
6.1 The impact of motivation and its
antecedents toward Credit Union
welfare
Data processing was performed with LISREL 8.51
program. The requirements that must be met for
the analysis of the structural model is, scaling latent
variables, the adequacy of the number of indicators
of each construct,and the calculation of loading.
Scaling is performed by qualified, ie at least one
value not equal to zero (0). All the latent variables
measured by using a scale of 1-5 according towith
the scale interval used in the indicator ( the state-
ment ). The number of indicators of each construct
was eligible, that is greater than or equal to 3. In
accordance with the validity test, all indicators are
declared invalid, and each variable has more than
3 indicators. Then no single indicator is located on
more than one latent variable.
In accordance with the purpose of research to de-
termine the effect of the variable trust, need and
affection towards motivation Credit Union member,
then the influence of motivation on the welfare per-
ception of Credit Union members, the data process-
ing results are obtained using lisrel 8.5.1. as seen
on figure 4.
Figure 4: Model Fit
The results showed that confidence did not sig-
nificantly affect the motivation, while the need and
affection effect on motivation. Based on provi-
sional estimates, with increasing sample, three vari-
ables will affect the motivation of members signifi-
cantly. From the obtained model suitability test re-
sults shown in table 1.
In accordance with the results of testing model fit
in Table 1 are drawn the conclusion that the model
Table 1: Goodness of Fit Model
Uji Model fit standard Model fit
Chi Square
(db: 895)
454.62
Significance > 0,050 1
Root Mean
Square Error
(RMSEA)
< 0,080 0
Goodness of
Fit Index
(GFI)
> 0,800 0.913
Adjusted
Goodness of
Fit Index
(AGFI)
> 0,800 0.905
Normed Fit
Index (NFI)
> 0,800 0.896
is constructed to have a high fitness level, indicated
by the Goodness of Fit Index of 0.913 (standard
model fit for GFI> 0.8) and the other five standard
models fit are highly qualified.
6.2 Test Of Hypothesis
Tests for the first hypothesis are the influence of
trust, satisfaction and affection on the motivation,
the second hypothesis testing is examination the in-
fluence of motivation on the perception of members
welfare. Results of testing with LISREL 8.51. ob-
tained results can be seen in Table 2.
H1 : trust, satisfaction and affection felt by mem-
bers affect motivation member
H2 : motivation affect perceived welfare
Figure 5: Hypothesis Test
Path Coef
regression
t decission
Trust-
Motivation
0.16 1.26 Not significant
Needs-
Motivation
0.389 2.668 Significant
Affection-
Motivation
0.467 3.978 Significant
Motivaation-
Welfare
0.897 7.61 Significant
6.3 Discussion
Model developed very fit, as evidenced by GFI>
0900, RMSEA = 0 and P = 1. Hypothesis test
showed that trust did not significantly affect the
motivation, but two other variables, needs and af-
fective affect motivation. Trust does not directly af-
fect the motivation, this can be explained because
the orientation of the members of the Credit Union
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decided to become more grounded by a sense of
need and positive emotions and concerns described
in the indicators of need and affection. Despite this
high trust shown y obviously. Allegedly, trust influ-
ence motivation through the perception of value or
quality, according to the findings of Chiou (2004)
and Indrayani (2008) that examines the consumer
internet service provider. However, there is a pos-
sibility that if the sample is enlarged then the trust
will affect motivation.
Motivation significantly affect the member per-
ceived welfare. Welfare indicators used in this
study are indicators of perception of the welfare felt
by the members. The influence of the welfare mo-
tivation was very high, which is 0.912, that means
assuming other factors remain, 91.2% motivation
plays in determining perceptions of welfare. This
research can be developed further, one of them is
with complete real welfare indicators such as the
use of GDP as an indicator.
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